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in Caddo and Bossier Parish
are more than $876 million
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celebration, Lt. Gov. Jay The Tourist Bureau will also run local digital billboard ads, print ads,

Louisiana Travel and Promotion Association, was the featured speaker.
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Dardenne will attend the 2015 PR.I.D.E. Awards, an annual awards TV commercials, and radio spots encouraging local residents to utilize
presentation honoring the most outstanding employees in Shreveport- online resources (www.shreveport-bossier.org; www.20x49.com; www.
Bossier's hospitality and tourism industry on Thursday, May 7 at the SBFunGuide.com) managed by the Tourist Bureau when looking for things
DiamondJacks Casino and Resort in Bossier City. The acronym PR.I.D.E. to do in Shreveport-Bossier, as well as get out and attractions, casinos,
stands for “Proud Residents Involved in Developing our Economy.” festivals and restaurants.

Rewards Program Created
to Attract Meetings

The Shreveport-Bossier Convention and Tourist Bureau bring in and target new business for the area,” said David
sales and services team has created a rewards program to ~ Bradley, vice president of sales and services at the Tourist
bring new meetings and conventions to Shreveport-Bossier.  Bureau. “By incentivizing new business, we are increasing

The rewards program began April 1, and new business our chances of winning bids to host meetings and

clients can receive up to $3,000 for hosting meetings in conventions in Shreveport-Bossier.”
wglaf VWBJL?S"BJ”S The Rewards Program Shreveport-Bossier. To qualify as new business, the meeting Hotel contracts must be signed before Dec. 31, 2015
neeml S DUl 629 was created to or conference must not have been held in Shreveport- and the meeting must be held prior to Dec. 31, 2018. The
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incentivize new Bossier in the past two years. Registration forms must program requires a minimum of 50 hotel room nights. For
Ze# LIN3d ¥aISS0d-L40dIATUHS meetings in be approved prior to signing contracts with hotels. more information on the rewards program, contact Kevin
V1 ‘140dIN34HS H([IS Shreveport-Bossier. “We are continuing to develop tools and strategies to Flowers, convention sales manager, at kflowers@sbcth.org.

L] Visiting Shreveport, Louisiana, for the first time, what first captures your attention are the lights. Bright
reds and yellows, ceruleans, fuchsias and tangerines—all the shades of a neon rainbow—spill out

aivd HIHL

aLS 14Std svuvisinoy

from the casinos lining the Red River and form fingerlike reflections on the water’s surface.\l
- Stephanie Maxwell, journalist for Arkansas Life
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new Instagram account
@SeeShreveportBossier.
Each month in 2015, the ac-
count features photos of Shreveport-Bossier
by a different local photographer. The featured
photographer in March was Jennifer Robison
(@jrobison564) and April featured Jim Noetzel
(@noetzelj).
The Shreveport-Bossier
Convention and Tourist Bureau
recently welcomed a new
full-time staff member to the
organization. Danny Schlag has
Danny Schlag,  taken on the position of graphic
gapncdesan  design manager. Schlag is a
2009 graduate of Arizona State
University and earned a Bachelor of Fine Arts
specializing in traditional media and digital art.
Stacy Brown, Brandy Evans, Ruth Hunter,
Charlotte Rice and Sandra Welch volunteered
at the Shreveport-Bossier Rescue Mission, March
13. The group painted a hallway as part of the
United Way's Day of Caring program.

UIDE? Your Bureau at Work

Stacy Brown, president,
was elected president of the
Louisiana North board of
directors at the January
meeting. With the loss of
assistance from the Louisiana
Office of Tourism because of
budget cuts, Louisiana North is reinventing itself.
This year the coalition will focus on generating
group tour leads and hosting three media tours
to raise awareness of North Louisiana.

Suzanne Card, convention sales manager,
David Bradley, vice president of sales and
services and Trishun Fuller, Hilton Garden Inn
& Homewood Suites Shreveport/Bossier City
sales manager attended the Louisiana Society
of Association Executives Lunch and Learn in
Baton Rouge, Jan. 27-29. They also made 13
sales calls with organizations to secure meetings
for Shreveport-Bossier in 2016 and 2017.

Suzanne Card hosted three delegates for
a site visit with Harley Davidson Owners Group
— Officer Training group, March 4-5. Shreveport-
Bossier will be hosting their conference, May 2-8,
2016.

Stacy Brown,
president

Sports Commission Wins Three Bids

The Shreveport-Bossier Sports Commission
won three bids, S.PO.R.T.S — The Relationship
Conference, Oct. 5-8, North American Flyboard
Championship, May 30 — June 1, and Collegiate
USA National Wakeboard Competition, June 4-6.

Shreveport-Bossier is the first Louisiana
city to host S.PO.R.T.S — The Relationship
Conference. The conference is the third largest
sports conference in the United States and will
bring in more than 400 delegates including rights
holders, sports owners and suppliers.

The three-day conference will focus on
relationship building and one-on-one appointments
with sports executives and buyers. Shreveport-
Bossier will showcase its local cuisines, festivals
and sport activities to encourage future events.

The Collegiate USA National Wakeboard
Competition and the North American Flyboard
Championship will be open to the public and
will include music and special guests such as
the French Flyboard creator, Franky Zapata and
the master world champions for wakeboard and
flyboard. Sponsorship opportunities are available.
If you would like to promote your business,
please contact Kelly Wells, vice president
of sports at kwells@shcth.org.

Photo courtesy of HZRO Magazine.

Pro FlyBoarder Jordan Wayment competes at
the 2014 USA National Wakeboard Competition

Hospitality Industry Participated in Cleanup

Several local hospitality industry organi- gathered trash, 8-11:30 a.m., and dropped
it off at the Louisiana State Fairgrounds by

zations came together to take part in the
2015 Great American Cleanup on Saturday, noon.
April 18. This group included representa-
tives of the Shreveport-Bossier Hotel
and Lodging Association, the Louisiana
Restaurant Association, the Shreveport-
Bossier Attractions Association and the
Shreveport-Bossier Convention and
Tourist Bureau.

Residents and businesses were invited

parks, vacant lots and waterways. Teams ~ Beautiful.

The Great American Cleanup is the
country’s largest community improvement
program that kicks off in more than 20,000
communities each spring. This national
program engages two million volunteers
who take action in their communities to
create positive change and lasting impact.

The local initiative was sponsored
to remove trash from neighborhood streets, by Shreveport Green and Keep Bossier

Team members assist in cleaning the Spring Street/I-20 area.

Tourist Bureau Focuses on Food Tourism

Hard copies of Eat Here may be picked up by visiting the Downtown
Shreveport Visitor Center at 629 Spring Street.

The Louisiana Office of Tourism has designated 2015 a year-long

celebration of unique Louisiana food and drink.

The Shreveport-Bossier Convention and Tourist Bureau is supporting

the state’s food-centric marketing campaign with several tactics including:

e The 2015 Official Visitors" Guide to Shreveport-Bossier theme is
culinary celebrations and the cover features local Chef Panderina
Soumas.

e Each month, the e-newsletter “Getaways” celebrates an outstanding
local dish or drink by featuring a review from 20x49.com, the official
destination blog of Shreveport-Bossier: Louisiana’s Other Side.

e The Tourist Bureau created a new 20-page insider’s guide to local
food called Eat Here: A Food Lover's Guide to Shreveport-Bossier.

e Some print ads highlight local chefs, as well as new recipe cards.

e Planning is underway for a food celebration, Thursday, Sept. 24 at
Robinson Film Center to present a local food documentary and give
visitors and locals a chance to sample local cuisine.

The new “Eat Here" culinary guide celebrates local food and shares

many of Shreveport-Bossier's most celebrated dining and drinking

experiences in a photo-filled guide for visitors. Through colorful
photographs, interviews with locals and fun profiles of restaurants,
farmers’ markets, bars and more, the brochure aims to provide an insider’s
take on the fascinating food and drink scene in Shreveport-Bossier. “Eat
Here" is available for pick-up by visiting the Downtown Shreveport Visitor
Center at 629 Spring Street or can be viewed, downloaded or shared online
at www.shreveport-bossier.org/dining.

Cuisine has always been an important part of most travel experiences,
but the concept of traveling to a destination specifically for its food and
beverage products is a relatively recent mainstream consumer trend,
according to a special report titled “The Rise of Food Tourism” released
by Ontario Culinary Tourism Alliance (OCTA) and Skift.

In response, the report recognizes there has been in increase in
marketing efforts from destination marketing organizations to create
campaigns revolving specifically around their food and beverage
experiences.
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