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• Long-form Content

• Bucket-list Travel

• Informative Pins

• Content tailored to trending searches

• Female dominated social platform

• Simple, minimal branding efforts 

• Travel, leisure, DIY & Food

• Engaging, eye-catching imagery

• Text overlays

What’s working:



Trending-
How to Stay 

Relevant

Pinterest will 

populate 

trending topics 

in every 

popular 

category



The Popular Tab
Fitting  in with the ‘cool pins’



Four Seasons Hotels uses vivid 

imagery to inspire the traveler. They 

have also successfully provided 

event/travel information without 

sounding too aggressive or salesy. 

Their brand is consistently 

represented across all boards.

Success Stories

MVMT tackles marketing to men on 

Pinterest. This company has found 

success in classy, brand-centric 

marketing with  a male focus. Their 

confident and shameless approach has 

made them the top brand for male 

marketing on Pinterest.



Long 

form 

content

-Informative

-Inspiring

-Eye-catching





Keys 

to 

Success

• Affordable graphic design 

program ($12.95/month)

• Easy, no experience necessary 

design

• Made for social media

• Helps with branding/creativity

• https://www.canva.com/ 

• Easy to use ads platform

• Designed to increase conversions, 

website traffic and engagement

• Detailed interest targeting

• May be the best use of  social 

budget depending on your brand!



Top 5 Things You Should be Doing on Pinterest Right Now

1. Text Overlay on Pins

• https://www.pinterest.com/

2. Creatively tailoring content to engage the Pinterest Audience

3. Writing keyword rich pin descriptions

• Allows your pin to show in search and general categories

4. Utilize ‘Rich Pins’ to track conversions and increase traffic to your 

website

• http://denv.co/2bGiiDt

5. Re-pinning larger brand content to increase your audience

• https://www.pinterest.com/

https://www.pinterest.com/
http://denv.co/2bGiiDt
https://www.pinterest.com/


Questions?


